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Regional South Australia is a vital thread in the fabric of South Australia’s 
visitor economy. Across our eleven regions, locals have rolled up their sleeves 
and delivered on what matters most: meaningful jobs, thriving communities, 
and experiences that keep people coming back. In fact, regional SA has already 
outdone itself, smashing the 2025 targets ahead of time.

The secret? Working together with heart. It’s not about shouting the loudest—
it’s about sharing the good stuff and backing each other to grow. When we shine 
a light on the value of our regions, we all rise.

Want to dig a little deeper? You’ll find more in the RVS 2025 at 
tourism.sa.gov.au.
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REGIONAL HIGHLIGHT

The Winter. Our Way. campaign generated 690,000 
ATDW and travel-partner leads for tourism operators 
across South Australia—proof that our winter 
experiences resonate far and wide.
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