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Getting to Know Your Guests

Understanding your visitors helps create a more meaningful and personal experience. List some ways you can learn about 
your guests before their arrival and during their visit.

• How can you gather information about your guests’ interests, backgrounds, and preferences before they arrive?

•  What are some methods you can use to engage with them during their stay to learn more about their expectations
and interests?

Storytelling is a crucial element in developing Agritourism experiences as it creates a deeper connection between visitors 
and the farm. A good narrative can transform a simple farm tour into an engaging and memorable journey. Use the 
template below to guide you in crafting your own story to use when delivering your Agritourism experience.

Highlighting Your Unique Selling Proposition (USP)

Reflect on what makes your farm unique and different from others.

• What aspects of your farm’s story will be most relevant and appealing to your guests?

•  Identify the elements of your farm’s history, operations, or personal anecdotes that showcase your unique
selling points.

Choosing the Right Stories

What stories will resonate most with your guests and align with your brand and USP?

• Consider stories about the history of the land and the people who work it, including your own personal experiences.

• Can you share insights into unique farm animals, crops, or special projects?

•  Are there any discoveries of hidden gems on your farm, such as a secret spot with a beautiful view or an old building
that might house some paranormal activity?

• What are the tales of significant events, local legends, or myths that have shaped the area?

• What are the narratives about love, community challenges, and triumphs, or humorous local traditions?

AGRITOURISM EXPERIENCE DEVELOPMENT - 
STORYTELLING TEMPLATE
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Crafting Authentic and Genuine Stories

Good storytellers often draw from their own life experiences. Use the key ingredients of storytelling (who, what, when, 
where, why, and how).

• What happened, and who was involved?

• Where and when did it take place, and why was it significant?

• How did the events unfold, and what were the outcomes?

Eliciting Emotions Through Stories

Consider the emotions you want to evoke in your guests through your storytelling.

•  How do you want your guests to feel when they hear your stories (e.g. cheerful, joyful, inspired, in awe, 
loved, enthusiastic)?

• Think about specific moments or aspects of your farm life that can naturally evoke these emotions.

Creating Emotional Connections

What elements of your story will make it authentic and create an emotional connection with your guests?

•  Consider including personal anecdotes, struggles, and triumphs that guests can relate to or find inspiring.

Structuring Your Story

Every good story needs a structure. Outline the beginning, middle, and end of your story.

•  What will you introduce in the beginning to grab attention?

• How will you develop the story in the middle to keep it engaging?

• What conclusion will you offer that leaves a lasting impression on your guests?

By tailoring your storytelling to these points, you can create a compelling and memorable experience for your guests, 
enriching their visit and fostering a deeper connection to your farm.
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