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SOURCES: INTERNATIONAL AND NATIONAL VISITOR SURVEY, TOURISM RESEARCH 
AUSTRALIA YEAR END DECEMBER 2022, STR GLOBAL YEAR END DECEMBER 2022, 
AUSTRALIAN TOURISM DATA WAREHOUSE YEAR END DECEMBER 2022, AUSTRALIAN 
BUREAU OF STATISTICS. *DATA CAPTURED FOR VISITS, NIGHTS AND EXPENDITURE 
IS YOY DEC 2022. †INCLUDES PROJECTS WHICH ENTER MULTIPLE REGIONS. 
§INCLUDING EXPEDITIONS. ^EVENTS ON AVERAGE OVER 12 MONTH PERIOD. 
˜ON AVERAGE. **ROUNDED.
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STATE PRIORITY

Regional tourism is critical to South Australia’s visitor economy. To reach the 

2025 potential, the eleven regions have collectively supported key priorities that 

will contribute to jobs and expenditure. Raising awareness of South Australia’s 

regional tourism value and its contribution to the State’s visitor economy is vital. 

Through working better together we will continue to achieve positive outcomes 

across the regions.
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NEW PRODUCTS / EXPERIENCES

SA Road Trips featured 

as an all-year round 

marketing feature in the 

SATC campaign For Those 

Who Want a Little More.


