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SATC BRAND IMAGERY



•  RAISES QUESTIONS

•  INTRIGUING

•  UNEXPECTED

•  CURIOUS

•  ARTISTIC

•  EDITORIAL

 • UNIQUE PERSONALITY

•  ELEMENT OF ‘THEATRE’

•  UNUSUAL POINT OF VIEW

PRIMARY IMAGERY



SECONDARY IMAGERY

•  ANSWERS QUESTIONS

•  BUILDS THE STORY

•  ‘DOABLE’ EXPERIENCES

•  INSPIRATIONAL

•  HUMAN ELEMENT

•  DESCRIPTIVE

•  FUNCTIONAL



WHAT WE ARE NOT LOOKING FOR



WHAT WE ARE NOT LOOKING FOR

•  POSED

•  CHEESY

•  CONTRIVED

•  STAGED

•  PEOPLE FOCUSED

•  FAKE

•  LOOKING TO CAMERA

•  BLUR 

•  FLASH

•  DIRECT SUNLIGHT

•  OVER SATURATED

•  EXTREME FILTERS

•  ROMANTIC POSING

•  MOBILE PHONES

•  CLUTTERED BACKGROUNDS



PHOTOGRAPHY  EXAMPLES



PHOTOGRAPHY EXAMPLES  |  WILDLIFE IN THE WILD



PHOTOGRAPHY EXAMPLES  |  ACCOMMODATION (EXTERIOR)



PHOTOGRAPHY EXAMPLES  |  ACCOMMODATION (INTERIOR)



PHOTOGRAPHY EXAMPLES  |  OUTDOOR ACTIVITIES



PHOTOGRAPHY EXAMPLES  |  FOOD & DRINK



PHOTOGRAPHY IN USE



PHOTOGRAPHY IN USE  |   DIGITAL ADVERTS

300X250PX 300X600PX

FACEBOOK CAROUSEL TILES

FIREPLACE
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PHOTOGRAPHY IN USE  |   PRINT ADVERTS



PHOTOGRAPHY IN USE  |   BROCHURES
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