REGIONAL SOUTH AUSTRALIA PRIORITY

2023 ACTUAL

Regional tourism is critical to South Australia’s visitor economy. The eleven regions
have collectively supported the key priorities outlined in the RVS that contribute to
jobs and expenditure, resulting in regional South Australia exceeding the 2025 target.
Raising awareness of South Australia’s regional tourism value and its contribution to
the State's visitor economy is a key cornerstone to this success. Through working
better together we will continue to achieve positive outcomes across the regions.
For more information refer to the RVS 2025 at tourism.sa.gov.au.
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REGIONAL HIGHLIGHT

The Travel. Our Way. campaign
launched, which invites domestic
visitors to travel with an ‘up

for anything’ attitude and gives
suggestion to the unique and
memorable holiday experiences
found in South Australia, as

well as inviting our three biggest
markets - VIC, NSW and SA - to
literally travel in our direction.



MOUNT LOFTY BOTANIC GARDENS
ADELAIDE HILLS

RVS PROGRESS SNAPSHOT

ADELAIDE HILLS PRIORITY 2023 ACTUAL

Adelaide Hills" priority is to build a resilient and sustainable industry that capitalises

*
on its proximity to Adelaide. The region aims to convert more visitors to stay
overnight, encourage day trippers to linger longer, spend more and grow repeat
visitation. Of key importance is understanding and meeting changing visitor needs via

regional experiences, events and strong marketing in a post-bushfire and pandemic
environment. For more details refer to the RVS 2025 at tourism.sa.gov.au.
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BAROSSA PRIORITY 2023 ACTUAL

The main priority for driving future growth to the Barossa is to continue to increase Sk
overnight visitation from intrastate, interstate and overseas markets focusing on

refreshed and new unique accommodation offerings and visitor experiences.

For more details refer to the RVS 2025 at tourism.sa.gov.au.
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CLARE VALLEY PRIORITY 2023 ACTUAL

Building off the region’'s strong self-drive visitor market, the focus for the

Clare Valley is to encourage high spending interstate and international visitors *
to stay overnight in the region. Developing sustainable and commissionable
nature-based, heritage, wellness and epicurean visitor experiences and
additional quality accommodation is the key to ongoing success. For more
details refer to the RVS 2025 at tourism.sa.gov.au.
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NUYTS ARCHIPELAGO EXPEDITION
EYRE PENINSULA

EYRE PENINSULA PRIORITY 2023 ACTUAL

The opportunity for the Eyre Peninsula is to capitalise on its pristine nature,

*
immersive wildlife experiences and coastal lifestyle to drive increased overnight
stays from domestic and international visitors. The region has approximately
100 State, National and Conservation Parks, ten State Marine Parks, and three

Commonuwealth Marine Reserves. A whole of tourism approach is needed across
marketing, events, product development, council collaboration and investment.
For more details refer to the RVS 2025 at tourism.sa.gov.au.
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FLEURIEU PENINSULA PRIORITY 2023 ACTUAL
The key priorities for the Fleurieu Peninsula are to encourage year-round Sk
visitation and drive visitor yield. The aim is to grow spend from day-trippers
and local residents, as well as convert some day trips into overnight stays.
Levers include events, accommodation improvements, experience development
and marketing. For more details refer to the RVS 2025 at tourism.sa.gov.au.
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and support the return of
international visitation.



FLINDERS RANGES § OUTBACK PRIORITY

2023 ACTUAL

The focus for the Flinders Ranges and Outback is to increase overnight visitation
via greater regional, and cross regional, collaboration around touring routes and
events. New products, infrastructure and capability building will be critical for
success. For more details refer to the RVS 2025 at tourism.sa.gov.au.
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DECEMBER 2023, AUSTRALIAN TOURISM DATA WAREHOUSE YEAR END DECEMBER 2023, AUSTRALIAN BUREAU OF STATISTICS. *DATA CAPTURED
FOR VISITS, NIGHTS AND EXPENDITURE IS YOY DEC 2023. INCLUDES PROJECTS WHICH ENTER MULTIPLE REGIONS. "EVENTS ON AVERAGE OVER
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established to conserve and
preserve fossils dating back
550 million years to the
‘dawn of life’.



SOUTHERN OCEAN LODGE
KANGAROO ISLAND

KANGAROO ISLAND PRIORITY 2023 ACTUAL

After the devasting summer 2020 bushfires in which more than 40% of Kangaroo

*
Island was impacted, the Island’s priority is industry resilience and regrowth. As
an established visitor region, the focus for Kangaroo Island has always been about
exceeding on visitor expectations, growing visitor yield, dispersal and managing the

sustainable development of tourism on the Island. With highly seasonal visitation,
encouraging visitation in the quieter months of May to August continues to be a

priority. For more details refer to the RVS 2025 at tourism.sa.gov.au. 2025 TARGET PERCENTAGE OF 2025
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LITTLE BLUE LAKE
LIMESTONE COAST
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LIMESTONE COAST PRIORITY 2023 ACTUAL

The priority for the Limestone Coast is to increase overnight visitor volumes from

*
international and domestic markets and convert some existing day-trippers to linger
longer and stay overnight. Being a predominantly self-drive visitor market, leveraging
existing touring routes and promoting and developing hero tourism experiences and

events that reflect the region’s uniqueness is the key to success. For more details
refer to the RVS 2025 at tourism.sa.gov.au.
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SOURCES: INTERNATIONAL AND NATIONAL VISITOR SURVEY, TOURISM RESEARCH AUSTRALIA YEAR END DECEMBER 2023, STR GLOBAL YEAR END and a Facebook post reach
SOUTH AUSTRALIAN DECEMBER 2023, AUSTRALIAN TOURISM DATA WAREHOUSE YEAR END DECEMBER 2023, AUSTRALIAN BUREAU OF STATISTICS. *DATA CAPTURED .
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MURRAY RIVER, LAKES &§ COORONG PRIORITY 2023 ACTUAL

The region'’s priorities are to grow visitor spend from intrastate day trips as well

*
as increase overnight visits from interstate, intrastate and a small international
base. As the region is predominantly a self-drive visitor market, leveraging existing
touring routes and promoting and developing events and tourism experiences that

reflect the region’s uniqueness is key to ongoing success. For more details refer to

the RVS 2025 at tourism.sa.gov.au.
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SOURCES: INTERNATIONAL AND NATIONAL VISITOR SURVEY, TOURISM RESEARCH AUSTRALIA YEAR END DECEMBER 2023, STR GLOBAL YEAR END If the 2022-23 RIVET MUTrClU
SOUTH AUSTRALIAN DECEMBER 2023, AUSTRALIAN TOURISM DATA WAREHOUSE YEAR END DECEMBER 2023, AUSTRALIAN BUREAU OF STATISTICS. *DATA CAPTURED FLOOd Event.

FOR VISITS, NIGHTS AND EXPENDITURE IS YOY DEC 2023. INCLUDES PROJECTS WHICH ENTER MULTIPLE REGIONS. "EVENTS ON AVERAGE OVER 12
MONTH PERIOD. "ON AVERAGE. **CAPACITY NOT ACTUAL. SCRUISE SHIP ARRIVALS VIA PORT ADELAIDE (SHORE EXCURSIONS ONLY).
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RIVERLAND PRIORITY 2023 ACTUAL
The priority for the Riverland is to increase visitation and length of stay from Sk
Adelaide as well as key interstate and international markets. A focus on all parts
of the visitor mix are required: increasing collaboration, growing events, creating
new visitor experiences, and supporting operators. For more details refer to the
RVS 2025 at tourism.sa.gov.au.
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SOURCES: INTERNATIONAL AND NATIONAL VISITOR SURVEY, TOURISM RESEARCH AUSTRALIA YEAR END DECEMBER 2023, STR GLOBAL YEAR END
DECEMBER 2023, AUSTRALIAN TOURISM DATA WAREHOUSE YEAR END DECEMBER 2023, AUSTRALIAN BUREAU OF STATISTICS. *DATA CAPTURED
FOR VISITS, NIGHTS AND EXPENDITURE IS YOY DEC 2023. INCLUDES PROJECTS WHICH ENTER MULTIPLE REGIONS. "EVENTS ON AVERAGE OVER
12 MONTH PERIOD. "ON AVERAGE

stimulate visitation and expenditure
for impacted businesses after the
floods. The program has injected an
estimated $10.7 million into the flood
affected Murray River regions.



NEPTUNE'S SURF COACHING
YORKE PENINSULA
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YORKE PENINSULA PRIORITY 2023 ACTUAL

Yorke Peninsula’s priority is to increase visitor expenditure and dispersal from ok
intrastate and interstate self-drive markets. Developing new and promoting existing

experiences that showcase the region’'s coastal lifestyle, wildlife and nature is key to

this success. For more details refer to the RVS 2025 at tourism.sa.gov.au.
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in the Travel. Our Way. domestic
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JOBS JOBS SUPPORTED BUSINESSES TOTAL ROOMS OCCUPANCY holiday. Yorke Peninsula is a key
S TR ATDWLISTED SUNEEAL destination for South Australians,
attracting $214 million expenditure
from intrastate overnight visitors
SOURCES: INTERNATIONAL AND NATIONAL VISITOR SURVEY, TOURISM RESEARCH AUSTRALIA YEAR END DECEMBER 2023, STR GLOBAL YEAR END in 2023'
SOUTH AUSTRALIAN DECEMBER 2023, AUSTRALIAN TOURISM DATA WAREHOUSE YEAR END DECEMBER 2023, AUSTRALIAN BUREAU OF STATISTICS. *DATA CAPTURED

FOR VISITS, NIGHTS AND EXPENDITURE IS YOY DEC 2023. 'INCLUDES PROJECTS WHICH ENTER MULTIPLE REGIONS. "EVENTS ON AVERAGE OVER 12
R E I N A L MONTH PERIOD. "ON AVERAGE. **CAPACITY NOT ACTUAL.
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