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REGIONAL PRIORITY

Adelaide Hills' priority is to build a resilient and sustainable industry that capitalises on
its proximity to Adelaide. The region aims to convert more visitors to stay overnight,
encourage day trippers to linger longer, spend more and grow repeat visitation. Of
key importance is understanding and meeting changing visitor needs via regional
experiences, events and strong marketing in a post-bushfire and pandemic environment.
For more details refer to 2025 RVS at tourism.sa.gov.au
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