
DIGITAL STRATEGY makes an impression on  
South Australia’s tourism industry

WWW.TOURISM.SA.GOV.AU

5.4M VISITS 
to southaustralia.com 

43% on last year.

3.7M
MOBILE 69.1%

1.1M 
DESKTOP 20.9%

531K 
TABLET 9.9%

5K 
OTHER 0.1%

9K
CLICKS TO V3 
BOOKING SYSTEM

240K
CLICKS TO  
OPERATOR WEBSITES

7K
CLICKS TO CALL

18K
CLICKS TO EMAIL

87.5%

6.6%

3.4%
2.5%

TOP 5 LEADS TO TOURISM 
OPERATORS BY TYPE

1 ACCOMMODATION

2 EVENTS

3 ATTRACTIONS

4 FOOD & DRINK

5 TOURS
*Compared to 2016/17 FY.
Please note, figures have been rounded.

from southaustralia.com to SA tourism operators 215% on last year.

158K LEADS 

from southaustralia.com 
to trade (airline partners 

and online booking 
companies), 

505% on last year.

275,000LEADS


