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REGIONAL PRIORITY

The region’s priorities are to grow visitor spend from intrastate day trips as well as 
increase overnight visits from interstate, intrastate and a small international base. As 
the region is predominantly a self-drive visitor market, leveraging existing touring routes 
and promoting and developing events and tourism experiences that reflect the region’s 
uniqueness will be key. For more details refer to 2025 RVS at tourism.sa.gov.au
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