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Overseas Travel Report

Chief Executive and public sector employees

No of Destination Reasons for Travel Total Cost of Travel
Travellers | (Country) and
Dates of Travel

e Torepresent South Australia at Tourism Australia’s One Voice training
event for all State Tourism Organisations and key Hong Kong travel trade,
airline, and media partners.

e To train frontline product and marketing staff on how to sell South AUDS8.044.44
Australia as a holiday destination.

e To provide South Australian product updates and strengthen
relationships with Hong Kong trade partners for existing and potential
cooperative campaigns in Hong Kong.
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