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SATC BRAND LOGO



SATC BRAND LOGO | PRIMARY

The stacked primary logo is preferred for SATC INTERSTATE / INTERNATIONAL

branded collateral. The mono reverse logo in red
binding box should be used when applied to full-
colour collateral. The mono reverse version in black
binding box should only be used when red is not an
option. The correct version of the mono reverse

logo has a grey tip for Queensland - ensure this ||
is the only version used.

Ml

1.5cm

ADELAIDE MINTMUM ADELAIDE

SOUTH AUSTRALIA SOUTH AUSTRALIA

REVERSE

INTRASTATE

—

1.5cm
MINIMUM
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SATC BRAND LOGO | PRIMARY

LOGO APPLICATION

o

. ADELAIDE

The primary logo must never appear
on other parts of the artwork, it must
always be located in the bottom left.

3x

The primary logo should always be
positioned in the bottom left of the
artwork.

The distance from the left edge of the
artwork to the logo should be 1/3 the
width of the red binding box.

ﬁ

J ones
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SATC BRAND LOGO | PRIMARY

LOGO SIZE FOR TYPICAL FORMATS

A5 LOGO SIZE
2.3 x 2.3cm

SOUTHAUSTRALIA.COM REWARDS WONDER

A

SRR
A4 LOGO SIZE SOUTHAUSTRALIA.COM | REWARDS WONDER

3 x 3cm

Al

o i
SOUTHAUSTRALIA.COM | REWARDS WONDER

A3 LOGO SIZE
4 x 4cm




SATC BRAND LOGO | THIRD-PARTY USE

When the SATC sponsor an event or provide logos
to partners for use in their brand style, the stacked FULL GOLOUR
Brand Logo is preferred. Available in vector, CMYK
or PMS colours. RGB colour files are also available.

Use ‘Adelaide’ State Brand logo for all national /
international communication material, and ‘South
Australia’ State Brand logo for all intrastate

communication material.

Mono and mono reverse logos are the only single
colours allowed for usage on any application when

MONO

production methods restrict the use of full colour.
Mono reverse should be used on all dark colour
backgrounds for all applications.

To ensure the logo is given prominence and is easily
and clearly identifiable, it must be surrounded by |‘II |'I|
clear space and kept free from all other elements.

1.5cm is the recommended minimum size for small AUSTRALIA SOUTH AUSTRALIA

print reproduction.

MONO REVERSE

=

ADELAIDE

SOUTH AUSTRALIA




SATC BRAND LOGO | THIRD-PARTY USE: MANAGED EVENTS

For SATC managed events, the event logo is considered ‘primary’ and State Brand logo ‘'secondary.

When the primary event logo sits with the suite of secondary logos, it must be positioned to the left,
bumping the State Brand logo to second position. The hierarchy must be represented from left to right.

EVENT & PRESENTING PARTNER LOGO STATE BRAND LOGO

National Pharmacies . TASTIHG A’STHA“A E
hristmas "~

CPageant

A World Full of Wonder

AV 6—T14dV OE |2+

WHAT

DOES
CURIOSITY
TASTE LIKE?

PARTNER LOGOS EVENT LOGO & STATE BRAND LOGO PARTNER LOGOS



SATC BRAND LOGO | THIRD-PARTY USE: PARTNERSHIPS

When the SATC provide logos to partners for use in their brand style, the
stacked and landscape formats are available in vector, CMYK or PMS
colours. RGB colour files are also available.

PARTNER BRANDED EXAMPLES

SOUTH AUSTRALIA

From

*129

Fer night"

HTHIS'E EAR

i AN

P-l"h—

O Jetstar Australia @ i
Sponsored - &

Set your sights on unbelievable in South
Australia with our See SA Sale. Book unreal
fares like this one nght now at jetstar.com =e

JETSTAR.COM
See SA Sale on now! DL U

“-ul 1|1-;‘ -
\ ;. asvaits you ‘,'. 8

JUTH AUSTRAL m‘

g
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TYPOGRAPHY



TYPOGRAPHY | PRIMARY FONT

INTRO

BLACK LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopgrstuvwxyz
0123456789 0123456789

BOLD SEMIBOLD REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopgrstuvwxyz abcdefghijklmnopqgrstuvwxyz

0123456789 0123456789 0123456789



TYPOGRAPHY | SECONDARY FONT

CALIBRI

BOLD LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXY/Z
abcdefghijklmnopqgrstuvwxyz abcdefghijkimnopgrstuvwxyz
0123456789 0123456789

BOLD ITALIC REGULAR LIGHT ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijkimnopgrstuvwxyz abcdefghijklmnopqrstuvwxyz

0123456789 0123456789 0123456789

Note: Calibri is only to be used in instances where Intro is not available. All emails/EDMs and PowerPoint presentations must use Calibri



COLOUR PALETTE



COLOUR PALETTE

Our primary colours of red, black and white should

be used to reinforce the SATC's strong brand identity.

To support this, the secondary colour palette can be
implemented sparingly where colour differentiation
is required. Tints of the primary colours are able to
be used, especially to provide contrasts within single

colour applications.

PRIMARY

Red

PANTONE 485C
COMIOOY100KO
R 213 G 43 B 30
HEX #D52B1E

Black

PANTONE BLACK
COMOYOK
ROGOBO

HEX

White

PANTONE WHITE
COMOYOKO

R 255 G 255 B 255
HEX #FFFFFF

SECONDARY

Light Grey

(10% TINT OF BLACK)
COMOYSKI00
R35G 31B 32

HEX #231F20

Latte

COM2Y5KI10
R 231 G 225 B 218
HEX #e7elda
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IMAGERY | PRIMARY

RAISES QUESTIONS
INTRIGUING
UNEXPECTED
CURIOUS
ARTISTIC
EDITORIAL

- UNIQUE PERSONALITY
ELEMENT OF 'THEATRE’
UNUSUAL POINT OF VIEW

EMBRACES NEGATIVE SPACE

For further photography examples,
refer to our Photography Style Guide.




IMAGERY | SECONDARY

ANSWERS QUESTIONS

BUILDS THE STORY

‘DOABLE" EXPERIENCES

INSPIRATIONAL

HUMAN ELEMENT

DESCRIPTIVE

FUNCTIONAL

EMBRACES NEGATIVE SPACE




TONE OF VOICE



TONE OF VOICE

South Australia is a curious place: we're immersive,
boutique, vibrant and adventurous. It only makes
sense that the way we communicate reflects this.
We're not your typical holiday destination, so the way
we communicate shouldn't be typical either. We inspire
curiosity through our writing, enticing readers to dig
beneath the surface and discover our internationally-
acclaimed food and drink, jaw-dropping landscapes,
abundant wildlife, vibrant city life and iconic coastal

culture.

PERSONALITY TRAITS

INTREPID

We're bold when we write, taking our readers with
us to the frontline of the action. We make sure our
audience are fully-immersed in whatever experience
we're writing about, acting as their evocative tour
guides.

INQUISITIVE

We raise questions when we write, piquing our readers’

curiosity and enticing them to find out more.

INTELLIGENT

We're smart when we write, mixing useful travel
information with thought-provoking and entertaining
prose. Intelligent writing does not mean bombarding
readers with facts and figures.

INSPIRING

We aim to inspire with our writing, bringing South
Australia’'s remarkable experiences to the forefront
of our readers’ minds. We're descriptive, engaging,
accessible and inclusive.

EXAMPLE COPY

FLOAT IN A
HOUSE.

WITH NO FIXED
ADDRESS?

Take your sweet time as you drift along
the Murray River. By day, meander past
limestone cliffs, stop off for a drop of local
gin and find your new favourite watering
hole just in time for the sun to go down.
Then, once night falls, rest your head in
boutiqgue accommodation or camp under
the stars to truly reconnect with nature
on the Mighty Murray Way road trip.

For further copy examples, refer to our
Generic Copy Deck.

e, Murray River
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OOH DRIVE BY

All drive by formats do not include the location
caption and URL / tagline in the baseline lockup as
there is less time to absorb key messages.

LANDSCAPE 1224 x 324px PORTRAIT 768 x 1152px

LOREM IPSUM DOLOR SIT AMET.

Ml

ADELAID

SOUTH AUSTRALIA




OOH WALK BY / STAND BY

Allwalk by / stand by formats where there is dwell PORTRAIT

time are to include the location caption in the top

left corner, and URL / tagline in the baseline lockup. 1080 x 1920px

LANDSCAPE 2016 x 720px

o

ADELAI
SOUTH AUSTRALIA

SOUTHAUSTRALIA.COM | REWARDS WONDER

LOREM IPSUM DOLOR
SIT AMET CONSECTEUR.

SOUTHAUSTRALIA.COM | REWARDS WONDER




OOH | LARGE SCALE

HOARDING BUS DECAL




PRINT



PRINT | PORTRAIT LAYOUT

FULL PAGE FULL PAGE - SATC & PARTNER

LOCATION NAME ARKAROOLA RIDGETOP TOUR

FLINDERS RANGES & OUTBACK

(INTRO REGULAR)

LOCATION REGION
(INTRO BLACK)

Font size: 7pt
Leading: 8
Tracking: 25
Uppercase
Left aligned

HEADLINE
(INTRO BLACK)

Font size: 18pt
Leading: 21
Tracking: 25
Uppercase
Centre aligned

SUBHEAD
(INTRO REGULAR)

Font size: 17pt
Leading: 21
Tracking: 25
Uppercase
Centre aligned

SINGAPORE

AIRLINES
Praesent vulputate vitae dui eget iaculis. Aenean orci risus, viverra id tincidunt vitae, ultricies Bodytype + Tagline
non velit. Ut rhoncus eros nunc, auctor convallis magna tincidunt vitae. Fusce turpis neque, @ (Intro Light)
fringilla in ex non.mattis tristique libero. Duis quis orci vitae dui faucibus porttitor at in tellus. 9
Vivamus ut risus leo. Proin maximus massa a sapien euismod dictum quis sed felis. Proin tellu Font size 8pt
maximus massa a sapien euismod dictum quis sed felis
ADELAIDE Leading: 12
SoUTHAUSTRALIE
et SOUTHAUSTRALIA.COM | REWARE Tracking: O
SouTH AUISTRAIIR Sentence case
ST 'SOUTHAUSTRALIA.COM | REWARDS WONDER
Left aligned




PRINT | LANDSCAPE LAYOUT

DOUBLE PAGE SPREAD HALF PAGE

RecioN NAME

ADELAIDE

t thoncus orci risus, viverra id tincidunt vitae, ultri

e tur

is magna tincid s neque, fringilla in ex nonmattis tristi turp . fringila in e

Proin maximus massa a sapien euismod leo. Proin maximus m

Duis quis orci vita

ttitor at in tellus. Vivam

bus

Duis quis orci vitae dui fal im quis sed felis. Vivam

m quis sed felis. Vivarn:

Aenean vi

Integer gravida et urnaIoit rerit et a
ut adignats
quo od mo

ndusape sit reps
s maiores escid qui od
t vulputate vitae dui eget iaculis. Aenean SOUTHAUSTRALIA.COM

sit repeliquis pla cone

1 eaquiaten simpor

ed et qui delissi nimus modis dolorerunt de

HALF PAGE - SATC & PARTNER

SINGAPORE

SOUTHAUSTRALIA.COM



PRINT | PUBLICATIONS

BROCHURES

LUXURY
HOTELS

SOUTH AUSTRALIAN

STORIES

2020-2021

SOUTHAUSTRALIA.COM

A SAMPLE OF
SOUTH AUSTRALIA

PLANS / STRATEGIES

SOUTH AUSTRALIAN TOURISM COMMISSION

ABORIGINAL
TOURISM

‘%ow PLAN 2025
¥ -

SOUTHAUSTRALIA.COM

$195M 5% $146M 29%

SATC Brand Style Guide

t



PRINT | PUBLICATIONS

SOUTH AUSTRALIAN STORIES EXAMPLE (A4 SIZE)

BOUTmALE T Ralih D

HEADLINE

(INTRO REGULAR)
Font size: 60pt

Leading: 72

Tracking: 300

. Uppercase

Centre aligned

SUBHEAD
(INTRO REGULAR)

Font size: 15pt
Leading: 18
Tracking: 250
Uppercase
Centre aligned




PRINT FACT SHEETS & GUIDELINES

FACT SHEETS

WELENESSHE
“TOURISM

FACT SHEET

........................

.....................

Zr ev00; eesescen

GUIDELINES

CONTENTS

CONTACT US



PRINT | STATIONERY

GENERAL SATC (ONLY TO BE USED BY SATC STAFF) CORPORATE SATC

LETTERHEAD - PORTRAIT LETTERHEAD - SECONDARY PAGES LETTERHEAD - PORTRAIT WITH COMPLIMENTS SLIP

2 e e sale - 2
pearpersr SouTH
suaton Vhem*wlh«rowhnewamlrvmlhzs;\umwnlonhewbvrcl':::w“ BUSINESS CARD

lnespace below the losure.
Erik de Roos

Yours scerely Executive Director, Marketing

South Australian Tourism Commission
T 461884634723

Brenthil

Direcorf Mirketng

LETTERHEAD - LANDSCAPE

. . Internal communications templates will
QAR -~ ]

be made available for use via the shared
template from your office program or by
contacting ICT: ICT.Mailbox@sa.gov.au

SATC Brand Style Guide
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DIGITAL | MREC

The MREC ad type has the dimensions of 300 pixels wide by 250 pixels tall.
It is commonly placed above the fold (space on a webpage when it first loads),
sitting alongside page content.

SATC ONLY 300 x 250px SATC & PARTNER

IPSUM DOLOR
SIT AMET.

IPSUM DOLOR
SIT AMET.

BOOK NOW

™

SOUTH AUSTRALIA

SINGAPORE
QREAIRE AIRLINES

SOUTH AUSTRALIA




DIGITAL | LEADERBOARD

The leaderboard ad type has the dimensions of 728 pixels wide by 90 pixels tall.
It is commonly placed at the top of a page above the page content, so it is seen
immediately when the page loads.

SATC ONLY 728 x 90px

IPSUM DOLOR SIT AMET. '

SATC & PARTNER

IPSUM DOLOR SIT AMET. I

™ P

SINGAPORE
EOELRDE AIRLINES

SATC Brand Style Guide ({D



DIGITAL | WIDE SKYSCRAPER

The wide skyscraper ad type has the dimensions of 160 pixels wide by 600 pixels
tall. It is commonly placed on the side of a page, shown to users as they scroll
down the page.

SATC ONLY SATC & PARTNER
160 x 600px

IPSUM DOLOR IPSUM DOLOR
. IT A

SINGAPORE
AIRLINES

SATC Brand Style Guide




DIGITAL | HALF PAGE

The half page ad type has the dimensions of 300 pixels wide by 600 pixels tall.
It is commonly placed on the side of a page, shown to users as they scroll
down the page.

SATC ONLY 300 x 600px SATC &§ PARTNER

SINGAPORE
AIRLINES




DIGITAL | FACEBOOK CAROUSEL & LINK ADS

Z:48 all T

. South Ausitralia &
R —— @
et ek mo ranwe without beeing & marl Thess ave South

1080 x 1080px Amraka's bet of Qe S000TENCdatEN Eapenenoes O

o L [ Comment i Share

SATC Brand Style Guide (3



DIGITAL | INSTAGRAM STORIES

1080 x 1920px | T—

Stories of the South

o102 - ' WANT TO MEET
WHITE SHARK : b THE WHITE SHARK
WHISPERER - | ' WHISPERER?

We are launching
STORIES OF THE SOUTH
EPISODE 2

Sunday on YouTube.

You're down there waiting for the sharks in
their world. You don't hear them but when you see
one coming towards you it takes your breath away

You're looking into the eye of one of the creatures

of the world that very few people have seen
In 1963 Rodney Fox was s
depths of the ocean by a Great White
shark. 8 months later he returned to Ha b WHIEFLRIR 5 WATCH Now
the underwater world in the first ever . ’

sh and built.




DIGITAL

INSTAGRAM CAROUSEL

1080 x 1350px

4B ol T

Instognom MY @O

i_ emstiars ke &

e Penrnal

EYRE
FININSULA

SATC Brand

Sty

le Guide



DIGITAL | EDM TEMPLATE

WELCOME / PREFERENCE SEE SOUTH AUSTRALIA

WHATEON DESTINATIONS FLAW BLOS

TELL US WHAT

INTERESTS

"S'DUW
WHAT S ON  DESTIMATEONS PFLAN  BLDG

Wt getawiy E0e wondrous

YOU NEEDN'T TRAVEL FAR IN
SEARCH OF A LITTLE MORE

[ ST ———_—
LT IMSE 8 M oo Whare getaways are wondrous

Iowening boulden pele Aombaka'n wips and ouack el .lul.:-.}.,.'l.' \r‘ou NEEDN.T TRAVEL

o iy, TTol's Wi W) el Teoess Missiniba. you Fobae ] il 10 i S O

tt ror FAR IN SEARCH OF A
Phatch ot P T csemrmncial (1) B saplons e Gatanwar ke that wl ope LITTLE MGRE

il Pl el o e imal ey Dre ) D o]

EXPLORE MOW

Alsiriars eooe a6 cIhaci pllods aee oo COWDINS

Lrreeutorm S Sangaros hlard

SATC Brand Style Guide



DIGITAL | EDM BANNER

TRAVEL DEALS 620 x 340px FEATURED ON SEE SOUTH AUSTRALIA EDM

60px

| —

TRAVEL DEALS

34px

FORTHOSE WHO WANT ESCAPES
WITH A& LITTLE HORIL

LIXLRYESCAPES

$100° OFF FLY -DRIVY
TO DESCOVE

FLIGHTS TO ADELAIDE

ON SALE NOW*




DIGITAL | INVITATIONS

YOU ARE

INVITED ( —

TO A CURIOUS EVENT

To explia nemquosani blabor sin pro cum et eos ped

INVITED

quid que sita dem quat laut rehent, conse nem nos porio.

Net ipid quiberitia et et laborestrum hi‘ in exerorum.
i P '
Ry R, T

TEr & CURBGHS FVENT

o e g e L e e

ADELAIDE

SOUTH AUSTRALIA

SATC Brand Style Guide

e\
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DIGITAL | POWERPOINT

TITLE, SECTION & END SLIDES

DRNVING DEMAMND IN THE VISITOR ECONDMY

CONTENT SLIDES

The variety of content slides enables you to create a varied yet cohesive presentation that suits your style, audience and
content. Use a selection of slide styles or keep with the one that works best for the individual application.

TOT0 AMD BEYOIND : MEW PRODLCTS 40 DERAN m"’:“ﬂ,‘:&'m"
DAk S bdAND i - - H Al |

VO ACEITNE THE [0 TR T WY WEAD) B0 CONTINTE TE ﬁ &
e 30,000 sam
PR e M P vt S
* ot W e e

4w P v sl o ety - N?_‘
kv i v LR M




TVC & VIDEO



TVC & VIDEO | SUPERS OVER FOOTAGE

ASPECT RATIO: 16:9 1920 x 1080px

HEADLINE
(INTRO BLACK)

Maximum S words per
line and 15 words in total.
In this format all supers
should fit on 2 lines




TVC & VIDEO | SUPERS OVER FOOTAGE

ASPECT RATIO: 9:16 1080 x 1920px ASPECT RATIO: 1:1 1080 x 1080px

HEADLINE
(INTRO BLACK)

Maximum 5 words per
line and 15 words in

total. In this format it
is acceptable to run
supers over 3 lines

THIS IS AN EXAMPLE OF A
Z‘,iﬁ';?;fmm ............................... SUPER OVER FOOTAGE.

Maximum 7 words per
line and 15 words in

total. In this format it
is acceptable to run
supers over 3 lines.




TVC & VIDEO | IDENTIFIER SUPERS

MUSIC LOCATION

SONG TITLE (INTRO SEMIBOLD) EXPERIENCE (INTRO SEMIBOLD)

J1ARTIST NAME (INTRO BLACK)

Q LOCATION (INTRO BLACK)

Note: Icons are only to be featured in video supers, not other executions (eg. Digital display). Icon sits on line 2
left of text lock-up

OPERATOR

NAME (INTRO BLACK)
ROLE/TITLE (INTRO SEMIBOLD)




TVvC & VIDEO | END FRAMES

ASPECT RATIO: 16:9

A

ADELAIDE

SOUTH AUSTRALIA

SOUTHAUSTRALIA.COM

CO-BRANDING

Al ADELAIDE Jetstar*

SOUTH AUSTRALIA

SOUTHAUSTRALIA.COM

ASPECT RATIO: 9:16

A

ADELAIDE

SOUTH AUSTRALIA

SOUTHAUSTRALIA.COM

ASPECT RATIO: 1:1

M

ADELAIDE

SOUTH AUSTRALIA

SOUTHAUSTRALIA.COM | RE!

1/4

2/4

3/4

1/4



CONTACT US

BRAND TEAM

br(mdussets@sa.gov.au

POSTAL ADDRESS

GPO Box 1972,
Adelaide South Australia 5001

WEBSITES
southaustralia.com

tourism.sa.gov.au

-Il Government

of South Australia

SOUTH South Australian

AUSTRALIA Tourism Commission



