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N\ N
N\ THE MIGHTY MURRY WAY BRAND Tocouomst e s o moamict i oo X
\\\\ background. For all dark colour and/or versions are not suitable \\
\ REFLECTS THE WINDING JOURNEY ~ imcoimnis avvitrs o | \
\ ALONG AUSTRALIA'S GREATEST e e \
A\ RIVER. X
\ \
\ \
X N
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X . 7)) Mighty %
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X Mighty Mighty \
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§ égngANCE ZONE §
N \
\§ A CLEARANCE ZONE ASSISTS IN EELTATANT Wi §
§ MAINTAINING THE IMPACT OF THE Sl R %
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CONDITIONS OF USE

A

A

T H E A P P L I c AT I 0 N S D I S P L AY E D Po NOT rotate or tilt Do NOT change the colours

Do NOT add an obvious drop-shadow Do NOT decrease the opacity

BELOW ARE NOT ACCEPTED S S ———
EXECUTIONS OF THE LOGO. |
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Q m COLOUR PALETTE
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N

N

RGB 117:148:73 RGB 255:204:83 RGB 255:246:222
CMYK 59:25:90:6 CMYK 0:20:77:0 CMYK 0:2:13:0
HEX 759449 HEX FFCC53 HEX FFFGDE

RGB 76:119:76
CMYK 73:33:82:17
HEX 4CT74C
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m ILLUSTRATIONS & TEXTURES
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These illustrations and textures have been They are primarily used on the Road Trip For examples on how the illustrations

\ B ES P 0 K E A N D I N D I v I D U A L I S E D created to reflect the unique qualities map (refer to page 12), but can also be used can be used, please refer to the sample \
\ of the Road Trip. The illustrations in sparingly across other marketing assets applications on page 13. \
\ c H A R A c T E R I S T I c S A R E particular, should be treated under the such as social media artwork, pull-up \
\ same guise as the logo (refer to Conditions banners and email signatures if required.

N\ DEPICTED THROUGH THE USE OF

\\ subject to minimum size or clearance zone

LLUSTRATIONS AND TEXTURES. =
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Trend Slab One is the typeface used for IM FELL English should only be used as

T H R E E D I S T I N c T T Y P E FA c ES all headings and statement text. body and supporting copy for the other
two typefaces. Where required, due to its

T I E T H E B R A N D T 0 G E T H E R . Voster Typeface Regular is the typeface ¢4 ditional forms, IM FELL English may

77

\ for sub-headings.' When in company with b ysed for other prominent information

\ Trend Slab One, it should appear smaller (i.e. URLs and call-to-actions).

\ than Trend Slab One. \\
»sq &
N

N N
;‘\i\: HEADINGS & STATEMENT TEXT SUB-HEADINGS Body §
X TREND SLAB ONE VOSTER TYPEFACE REGULAR IM FELL English \§
Q\'\ ALL CAPS ALL CAPS Sentence case \\\‘
§ LEFT-ALIGNED LEFT-ALIGNED Left-aligned justified §
\\\ KI LO METRE S O F SUUTH AUSTRALIA IS HUME Think jaw-dropping views in the Flinders Ranges, §

7

7
7

leisurely ocean drives along the Limestone Coast, lazing

PICTURE'PERFECT TU QUINTESSENTIAL RUAD along the banks of the Murray River, sipping world-

77
7

OUTBACK AND
LUSH ROLLING
VINEYARDS AWAIT.

.‘S:\ COAST, RUGGED’ TRIP BUUNTRY AND SCENIC i(li?;z:ine in the Barossa or chilling in culture-rich
\  OTHERWORLDLY WEEKEND DRIVES. \
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TONE OF VOICE N

\ %‘
\ \
N N N
% LANGUAGE SHOULD ALLOW 12?22%:?§:5§:§ i;‘%dp‘ildpf sl ot §
§ FOR A JOURNEY THAT IS OPEN Deimgmtan | e  Gourme j §\
% TO INTERPRETATION. e Gy Shir e o el - §
\ journey and can build their own narrative. ~ Unique ~ Abundant _ \
\

N Discover the Mighty Murray Way and follow the laid-back rhythm of one N
§ of the world’s longest rivers. %
:§ Through its ever-changing landscapes, uncover the lifeblood of industry, §
§ nature and lifestyle that is the Murray River, while indulging in the unique §
§ array of experiences from rich Aboriginal culture to microbreweries and §
r\\\% gourmet produce, riverboats and cruises. §
§ It’s all here on the banks of the river waiting to be explored. \§
N N
\ \
N\ N
\ \
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Imagery should be selected in a similar their own presence within the scene and Imagery from the South Australian Media
U T I I. I S E I M A G E R Y T 0 c R E AT E vain to the written word, encouraging in turn, their own unique journey. Gallery can be used with the required
imagination and a sense of exploration e . permissions.
A S E N S E 0 F l N T R I G U E A N D with the desire to find more. It is important to select images that are media.southaustralia.com
of a high quality (i.e. an image which is SASAIT
P 0 S S I B I L I T Y Stray from specificity, utilising imagery well framed, colour corrected and of high
o with a broad spectrum of wonderment, pixel quality).

allowing potential explorers to imagine
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SAMPLE APPLICATIONS
MAP

s\\\\\\x\\\\\\\\}m\.\w
=
A JOURNEY TRAVERSING .
4 nﬂ GREAT WALKS OF AUSTRALIA
A T S O R AT e RIVER lghty South Australia has some of the most acclaimed natural
‘heritage walks in the world. Several are accredited and
u‘ ral guided by Great Wlks of Australe Learn more online.

way

7

7,

WI-FI HOTSPOTS

ZZ

Wi-Fi hotspots have been provided
to keep you connected throughout
yourjourney. Al locations have been
marked on the front side of this map.

From the Riverland to the Murray Mouth, follow
one of the world’s longest rivers through 2,600kms
of ever-changing landscapes. Experience the history
and nature unique to each township while indulging
in local food, wine, beer and spirits.

777

GREATWALKSOFAUSTRALIA.COM.AU

7

Al

N
N
N
N
X
N
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SUGGESTIONS

B WILKADENE WOOLSHED BREWERY

=M

ACCREDITEDVISITOR.
INFORMATION CENTRE

MIGHTY MURRAT WAY
MURRATRIVER.

FREEWLFL

YOU'RE ON THE
RIGHT TRACK

23 waierie ALLOW 5 DAYS FROM

[} VURRAY RIVER TRALLS
(BREAT WALKS OF AUSTRALIA)

START T0 FINISH OR SPEND x
A FEW DAYS DISCOVERING

m RIVERGUM CRUISES
PART OF THE ROAD TRIP.

D Renmark

23 cAUDO VINEYARD CELLAR DOOR

[E] RIVERLAND WINE CENTRE

m BIG BEND BY NIGHT

B} caNoE ADVENTURES
H“s’nuun ESTATE WINES / CUCINA 837
AT SALENA

m CAPTAIN COOK CRUISES -

m PS MARION

KA The viLLace

T3 MONARTO SAFARI PARK

I3 918 WINES CELLAR DOOR
) uaxe BonneY

BANROCK STATION WINE
& WETLAND CENTRE

[T FIYER MURRAY DARK

F%) THE BEND MOTORSPORT PARK @

] LANGHORNE CREEK WINE REGION DISCOVER MORE TO SEE AND DO AT

[E) OVERLAND CORNER HOTEL

21 G0OLWA WHARF PRECINCT

SOUTHAUSTRALIA.COM /ROADTRIPS

WILKADENE WOOLSHED

[ 919 WINES CELLAR DOOR

CAPTAIN COOK CRUISES -

GRS

7

BREWERY i PS MURRAY PRINCESS
i i ious Murray River,  1cked away off the main drag, sit down to some Discover the splendour of the Murray River wich Captain
Filled with down-to-carch charm and a homespun environmentally conscions and vegan-friendly wines. Cook Cruises 3, 4 or 7 night cruise adventures onboard the
tmosph s rustic ri istheperfect  With th : Durify  charming paddle wheeler. Bookings are essential for
place to knock the top off a cold one at the end of along 22" bring: iy all cruises.
river run. Pull up in your kayak or houscboat and head  Wines less common to chis region.
seraight to the barl
B LAKE BONNEY ﬂ:s :'{‘:mfoNh Py i
MURRAY RIVER TRAILS BARMERA VISITOR INFORMATION CENTRE 8588 2288 e L
(GREAT WALKS OF AUSTRALIA)  RiyeRTIME.COM.AU Built in 1851, it’s one of the last heritage steam driven paddle
MURRAYRIVERTRAILS.COM.AU A ow from B: i amers and y dock of her kind left in the world.
e T o idealspotocaolof. T cosdream:  This is your chance to sec history on the water!
i ; Bockyour  Swimming, windsusfi :

pisv =
nature, wildlife, food, wine and soft adventure. All tours
depart from Renmark and are available from March to
November.

Bl RENMARK
DISCOVERRENMARK COM.AU

‘Fancy a tasting of locally made gin or brandy? Clock in at
the impressive Twenty Third Strect Distillery for a range

pen your sen:
flavours. In the theme of good spirits, Angove is home
¢ Agnes Brandy, and swill i i

BANROCK STATION WINE
& WETLAND CENTRE

Located within an internationally recognised wetland

[ MONARTO SAFARI PARK

1,500 i P Y
amajor role, nationally and internationally, in breeding

y a globally sigy
centre, this region’s iconic brand offers fine dining and

of exotic species such as the endangered southern white
and black chinos, Australia’s -

exceptional

m OVERLAND CORNER HOTEL

A th
Overland Corner Hotel s so much more than just another
pub on the passage from Sydney to Adelaide! It’s a living

the region’s oldest winery. Pep up with a cup of freshly
5 A C Renmar

cl
views of the River Murray.

[ RIVERLAND WINE CENTRE

Hosting over 25 different Riverland wineries, the wine
centre’s interactive storyboards take you through the

“Lions 360’
- ahair-raising up-close and personal experience.

7

RIVER MURRAY DARK SKY
RESERVE TOURS

JUGGLEHOUSE.COM.AU - 0488 697 308

ay River 130 milli

[ WAIKERIE
WAIKERIE.COM

Di i w;
-old natural playground with dark sky tours. Let Juggle House
Experiences introduce you to the many stars of the region
and take you on a journey of discovery in one of the darkest
places on earch.

round, it's the perfect place to sample the local fruit and

journey winery and he your app
delicious wine and produce this region has to offer.

B CANOE ADVENTURES

=B 5 5
in ¢

ided kayak.

tour. i
paddler, this adventure is a must whilst in the Riverland.

ill)' "

” ot
visiting Waikerie Water and Nature Park or on the Waikerie
CIiff Top Walk. Make sure you take a few snaps of the
‘Waikerie Silo Art and grab lunch at the Waikerie Hotel.

ETHE BEND MOTORSPORT PARK
‘THEBEND.COM.AU

e .
hosts high octane, crowd filled events. A thrilling series of
v P Check

m RIVERGUM CRUISES

Hop aboard this 3o-foot cruiser that fits up to 11 people
for an impressive range of distinctive Murray River
o

u SALENA ESTATE WINES /
CUCINA 837 AT SALENA

Salena Estate are known for the large selection of wine in
their repertoire and the hardest thing will be trying to
decide what to have. Alongside the cellar door, you’ll find
Ttalian restaurant Cucina 837 at Sal ing the

d short or day Perfect for

to book your very own
driving experience.

LANGHORNE CREEK
WINE REGION

L COM - VISITALEXANDRINA.COM

afternoon out on the water.

CAUDO VINEYARD
CELLAR DOOR

on the

family’s Iralian heritage through food and wine. Serving
up freshly made pasta and wood oven pizzas alongside
traditional antipasto platcers designed to share.

fertile lands off the Murray. St out in the sun and enjoy
aglass or two, or maybe even try a refreshing sangria
byaslice of we i h

“There are eight cellar doors to explore in this scenic wine
region. Stop in for lunch at The Winchouse, Bremerton,
Al Plains o reeze. Vi it d
‘winning Kimbolton Winery and drink in che views from their
100ftop deck. Savour wine and chocolate at Vineyard Road.
Check out the horseradish farm at Rusticana Wines, home
of Newman’s Horseradish and discover one of Australia’s
most awarded historic wineries at Bleasdale.

A THE VILLAGE

THEVILLAGELOXTON.COM.AU

E BIG BEND BY NIGHT
Big Bend, on the banks of the Murray River,

2] GOOLWA WHARF PRECINCT
VISITALEXANDRINA.COM

yesterye

Th j oorong.
ina rented canoe or on an organised cruise. Alternatively,

Pt i he . Enjoy
blacksmith shop before heading to the Loxton pioncer i = " lcuricu Distil 3 oy
s et e b ! ] g h q yac yright on che wharf.
cliffs. it i i h h,
is worth sceing, as is the milky way that dominates our  on the Cockle Train.

accredited Dark Sky sanctuary.

PLAN YOUR TRIP AND DISCOVER MORE. FIND OUT
WHAT TO SEE. DO AND WHERE TO STAY AT

SOUTHAUSTRALIA.COM 0

Prodaced By

7 A A

777

G0
7

7
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