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Market Overview 

United States  

 

Å The US remains the fourth largest source market of visitors 

 

Å Arrivals to Australia have seen a 4.7% decrease 

 

ÅUS room nights to South Australia 30.8% increase 

 

 

ÅWeak economic growth predicted, near parity dollar causing issues, airfares 

increased since GFC 

 

 



Market Overview 
United States Consumer Profile & Travel Trends 

Å 44% book with retail 

agent 

 

Å 15-20% book with 

wholesaler/tour 

operator 

 

 

Å US travellers to Australia spend $5,314 per 

trip, and stay an average of 16.7 nights 

 

Å Since GFC, US consumer is more rational and 

cautious. Has luxury returned? 



Market Overview 

Canada 

Å Arrivals to Australia have seen a 5.1% decrease 

 

ÅCanadian visitors to South Australia 11.9% increase to pre 2008 levels 

 

ÅCanadian travellers to Australia spend $6,833 per trip, and stay an 

average of 40.3 nights. They are intrepid travellers, but hunt for value and are 

very seasonal 

 

 

 
Å Tourism Australia has cut funding to 

this market 

 

http://affiliates.allposters.com/link/redirect.asp?item=2667714&AID=1795498111&PSTID=1&LTID=2&lang=1


Aviation Overview 

ÅQantas introduced DFW service in May. Will be a daily service by July 2012 

 

ÅQantas signed a transpacific accord with American Airlines 

 

Å Air New Zealand and Virgin Australia have announced plans to connect 

systems offering the largest ever Australasian route network ï 57 ports 

 

 

 



Marketing Successes 

1. Cooperative Marketing Campaigns 

Å Last financial year we achieved over $900,000 leverage 

 

 

 

 

 

 

 

 

 

 

 

Virtuoso Consortia Campaign 

Swain Tours/ Travel 2 

 

 

Å 205 passengers to SA 

 (only includes figures from Swain, Travel 2) 
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One Week Walkabout & Ensemble 

Qantas Vacations/Travel 2 



Marketing Successes 

1. Cooperative Marketing Campaigns 
 

 

 

 

 

 

 

 

 

 

Down Under Answers 

Southern Splendors, I Love Aussie IIII 

 

 

Å 250 passengers to SA from first wave 

ÅNext wave launches January 

  



Marketing Successes 
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Expedia Campaign 

Qantas Airways 

 

 

Å 2.2 million impressions 

Å 5,817 click thrus to microsite  



Marketing Successes 

1. Cooperative Marketing Campaigns 
 

 

 

 

 

 

 

 

 

 

Springboard Vacations 

Dual Destination with Air New Zealand, 

Tourism New Zealand 

 

Å 171 passengers to SA, 315 leads 

Å 77% increase in Revenue for SA 

Å $185,284.50 revenue for SA 


